Google Campaign Tracking for Website Links
October 8, 2014

The purpose of adding Google Campaign tracking to the Civica CMS internet home page links to be able to accurately track clicks through the home pages link to determine the popularity of the links.
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[bookmark: _Toc400364549]Google Links
Google Campaigns URL Builder is at this link. Use this applet to create links.
https://support.google.com/analytics/answer/1033867?hl=en 
[bookmark: _Toc400364550]In General
· Only add Campaign Tracking to links to pages on the City website; do not add Campaign Tracking to links to PDFs or to links outside the City website
· Make sure all links are relative to site root; remove the http://www.SantaBarbaraCA.gov part of the link after you get it out of the Google Campaigns URL Builder


[bookmark: _Toc400364551]Most Popular
The links in the Most Popular section on the home page of the website are picked from the A-Z Index module.
[image: ]
1. Website URL: the page resulting from clicking on the link in the Most Popular feature.
e.g. For Water Conservation, the resulting link is: http://www.santabarbaraca.gov/gov/depts/pw/resources/conservation/default.asp 

2. Campaign Source: MP

3. Campaign Medium: link text without spaces
e.g. For the Water Conservation link, the Campaign Medium will be WaterConservation

4. Campaign Name: HomePage
The resulting link:
/gov/depts/pw/resources/conservation/default.asp?utm_source=MP&utm_medium=WaterConservation&utm_campaign=HomePage
[bookmark: _Toc400364552]Charms Bar
[image: ]
The Charm Bar is populated from the Media Manager module. The targets are:
· Charms Bar - Available Icons
· Charms Bar - Default Icons
· Charms Bar - Static Icons

1. Campaign Source:  City
(We will add Airport and Library for their respective Charm Bars.)

2. Campaign Medium: name without spaces
e.g. For the Social Media link, the Campaign Medium will be SocialMedia

3. Campaign Name: CharmsBar
The resulting link:
/gov/news/social.asp?utm_source=City&utm_medium=SocialMedia&utm_campaign=CharmsBar
[bookmark: _Toc400364553]How Do I… Menu
[image: ] 
You will go to the “How Do I…” section of the website and use NavBuilder to add the campaign query strings to the links.  Most pages created in the “How Do I Section” are to be checked as “Duplicates”. Do not “Page Forward” with an “alt id”. Also, they should have the Relative Link pasted in the top URL, change the campaign part of the link to HowDoI, and do not use any info in the Nav Bar Assets box.
1. Campaign Source: the source will be one of the following categories
2. Campaign Medium: main link text without spaces
e.g. For the A Job at the City link, the Campaign Medium will be AJobAtTheCity
3. Campaign Name: HowDoI
· Apply
· Find
· Get
· LearnAbout
· Pay
· Register
· RentLease
· Report
· View
[image: ]
The resulting link to use in NavBuilder:
/gov/depts/adminsvs/hr/jobs/default.asp?utm_source=Apply&utm_medium=AJobAtTheCity&utm_campaign=HowDoI
[bookmark: _Toc400364554]Quick Links
Quick Links are short URLs that are easy to remember and easy for the City to promote. 
They use the City domain, slash, word or words: SantaBarbaraCA.gov/Transportation.

[image: C:\Users\SNelson\AppData\Local\Temp\SNAGHTML5162d80.PNG]

When setting up Quick Links, always add a Google Campaign as follows:
(you only need to populate the fields with an asterisk*).
1. Website URL: the URL of the entire External Site link:
e.g.  http://www.santabarbaraca.gov/gov/depts/pw/transpark/default.asp

2. Campaign Source: Agency
This is the Agency you assign to the Quick Link in the Civica CMS.
e.g. “Public Works”

3. Campaign Medium: QuickLink Name
In this example, the medium is “Transportation”

4. Campaign Name: QuickLinks
In this example, the campaign name is QuickLinks

In this example, the resulting Quick Link is:
/gov/depts/pw/transpark/default.asp?utm_source=Public%20Works&utm_medium=Transportation&utm_campaign=Quicklinks
[image: ]

*Important: Check your QuickLink afterwards, by typing in your Quicklink after           http://www.SantaBarbaraCa.gov/
[bookmark: _Toc400364555]Feature Buttons
Campaign Source: Agency
Campaign Medium: Feature Button Name 
Campaign Name: FeatureButtons
http://moss/Departments/Administrative_Services/Information_Systems/Computer_Training_Library/Civica CMS/Campaign_Tracking_for_Home_Page_Links.docx
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Step 1: Enter the URL of your website.

Website URL *
videpts/pwitranspark/defautt.as|
(.0. http:/www._urchin.com/download.htmi)

Step 2: Fill in the fields below. Campaign Source, Ca

Campaign Source *
Public Works
(referrer: google, citysearch, newsletter4)

Campaign Medium *
Transportation
(marketing medium: cpc, banner, email)

Campaign Term

(identify the paid keywords)

Campaign Content

(use to differentiate ads)

Campaign Name *
Quicklinks
(product, promo code, or slogan)
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